
5/13/2009

1

Herkko Hietanen

USER GENERATED

COMMUNITY CREATED 

CONTENT

Herkko Hietanen, Ville Oksanen, 
Mikko Välimäki

PDF online

Herkko Hietanen
The Pursuit of Efficient Copyright Licensing
How Some Rights Reserved Attempts to Solve the Problems of AllHow Some Rights Reserved Attempts to Solve the Problems of All 
Rights Reserved

Lappeenranta 9.12.2008

Cul

cultr.sun 
http://www.flickr.com/photos/cultr/2612667762/

Bragadoccio, System and method of music generation
http://www.flickr.com/photos/bragadocchio/362279679/
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Maslow’s Hierarchy of Needs

Esteem needs
achievement, status, responsibility, reputation

Self-actualization
personal growth and fulfilment

Belongingness and Love needs
family, affection, relationships, work group, etc.

© design Alan Chapman 2001-7, based on Maslow’s Hierarchy of Needs

family, affection, relationships, work group, etc.

Safety needs 
protection, security, order, law, limits, stability, etc.

Biological and Physiological needs
basic life needs - air, food, drink, shelter, warmth, sex, sleep, etc.

http://www.flickr.com/photos/pkeleher/2051528646/
Paul Keleher

http://www.flickr.com/photos/askthepixel/2852085027/
askthepixel
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http://www.flickr.com/photos/stuckincustoms/225798001/Stuck in Customs http://www.flickr.com/photos/cambodia4kidsorg/2244460319/
cambodia4kidsorg

http://www.flickr.com/
photos/bhollar/205890
4669/

bhollar

Ronald Coase ©
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Patent

WILLIAMM. LANDES & RICHARD A. POSNER, THE
POLITICAL ECONOMY OF INTELLECTUAL PROPERTY LAW
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Modified from Kai 
Puolamäki
http://www tkvk orghttp://www.tkvk.org
/tekol.pdf

Derivative work of David Goodger’s original work
http://creativecommons.org/licenses/by-nc-sa/2.5/
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• Presentation X by Herkko Hietanen is licensed 
under a Creative Commons Attribution‐
Noncommercial‐Share Alike 1.0 Finland 
LiLicense.
Permissions beyond the scope of this license 
may be available at 
www.hietanen.com/commercialLicensing. PROCESS
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“People who decide not to buy a book because it’s free online 
represent the cannibalization rate. The conversion rate reflects 
the number of people who hear about a book because it’s 
online, but decide to buy the hardcover because it’s easier to 
read than the downloaded version. If the conversion rate is 
greater than the cannibalization rate, then you sell more books.”

CC in court rooms

SGAE v. 
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thelastminute
http://www.flickr.com/photos/thelastminute/3180265525/

tonythemisfit
http://www.flickr.com/photos/tonythemisfit/3318039521/

tonythemisfit
http://www.flickr.com/photos/tonythemisfit/3318816038/


