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People in Places



Creative Exploration





People in Places

• Technology interacting with the physical
environment

• Influencing Space
• Influencing technology

“Sleep no More,”  Diane Paulus



Environmental Questions

• “Design motility for a city you want to
live in”

• “Design an information system that
shows guests the ideas behind the
visible work”

• “Make a phone we want to use…”



Three Dimensions of Mobility

• Air:  a Qualitative change
• Pocket:  A gradual change
• Environment:  The real opportunity

• Interaction v. access
• Socialization v. Seamlessness

Third Cloud: Reed



Inherently Social Spaces

• “We” not “me”
• Local and Distant
• Technology armaments

Sixth Sense



Understanding Space

• Re-design layouts for people and employees
• Integrate views of customers across physical and

digital channels
• Quanitfy design and marketing efforts



Casual Operating Interfaces

• One app per screen:  Blackberry,
iPhone, Android, Palm, XO

• Usable while doing something else
• Generalizable to signage, picture

frames, TV/STBs, portable devices,
physical devices, learning systems

• Generalizes mobility to consider both
the device and the environment

Social Applications









Looking deeper

Camera Culture:  Ramesh Raskar


