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Def. Hot: In the Marshall McLuhan sense
rich.

Def. Marketplace: Where people gather
products, ideas, knowledge, and/or mone
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Real World Are Frustratingly
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-xperience of a
ledia Lab Visit
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you have?!” Marketplace P

edia Lab research, by definition, doesr
radigms

yonsors don’t know they’re interested
itil they see it

yonsor visit schedule is planned in advz

-ain speeds down wrong track because
vitrh it
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meaningful, peak experienc
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synchronous =2 simultaneous

YW switching costs
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~ketpla&-:-es that Effectively Combine Real a

on’t let tech interfere with rich context, hi
sh back-and-forth frequency of real space

se mobile tech to organize a dense lineup «
“e-to-face engagements

Improve local reach
Collect data about Learnings(T)

Inform participants about State(T+1)
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ollect feedback after each sponsor / re
teraction

utomatically determine best match bet
olving sponsor interests and available

hedule next round of visits and notify
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The Glass Infrastructue . ®

All groups

This project builds an open, social information window into the Media Lab using 30 touch-se
it both buildings in the complex. The experience of using th Launch derr

r guests and visitors to borat explore and uncover the people, id , and ions behind the
o rlv il! research of the Lab. The system also makes sugg 0 )

project and people informationrepr charms®*one ought to collect, trade,
@ Sws s model for an open IT s 1 that can be used anyw
‘ [ ‘ ”“ 1:‘[‘ ally responsive access methods.
v - W E

, and what
and share. Th a
3; it is a framework for developing open-area and
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llect data about where customers are in purchase cycl
Where are they going in the store!

What are their queries?

termine best way to use available resources to move «
Demos

|-on-1 consultation

Other passionate, knowledgeable customers



—EJI.J(L\-\.— I—I\Clllll./l\ao 1 e 6\.— 1

ollect data about what participants hay
ey know/need-to-know

atch participants with vendors, sessior
rticipants that can help them

opeat



